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01 SK IPPING STRATEGY

A brand that is not based on strategy does not have a clear vision.

Who are you?

Brand strategy is the foundation for your brand. It includes your 
mission, audience, purpose, competition, offering, positioning, 
messaging and visual identity. 

What do you do?

Why does it matter? (What problem do you solve?)
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Strategy and communication are the fundamentals 
that should influence your brands visual identity.

start with strategy

influence branding



02 lack of consistency

Having a consistent brand helps build trust with your audience. 

Are you using too many different fonts, colors, and styles?

This will make your brand feel inconsistent and disorganized.

Don’t:
Use trendy, mismatched 
fonts and colors. 
Use imagery with poor 
lighting and bad quality. 

Do:
Use consistent 
fonts, colors and styles. 
Use imagery with 
consistent lighting.

img sources:  unsplash,  hautestock,  canva



03 lack of profess ionalism

Visuals are the face of your brand. You want to make a good first 
impression. If they are not professional you won’t be taken seriously.

Use imagery without 
usage r ights
or attr ibut ion

Use your own, 
pa id or royalty 
free imagery

use imagery 
relevant to 
your services

use 
legible fonts

Use generic 
stock photos

Use illegible 
fonts

Use low 
quality imagery

Use profess ional 
photography

use consistent 
fonts & Colors

Use 
inconsistent
fonts & colors 

use a logo 
des igned for 
your bus iness

Use a generic 
d iy logo

styling your  
first home

Don’t: Do:

If your branding isn’t legible, relatable for your business or doesn’t 
communicate your core values you have missed the mark.

img sources:  unsplash,  hautestock,  canva



04 following trends

Trends will come and go, but your branding should be able to 
stand the test of time. If you can’t answer yes to all of these 
questions you might need to re-think your design.

DOES IT REFLECT MY V IS ION AND VALUES?

DOES IT work in black and white?

DOES IT work scaled down?

it is un ique and t imeless?



05 too much V isual clutter

Keep it clean and easy to read and understand. Use white space 
and margins to create harmony and balance. Improve readablity 
and scannablity of your layout and create a focal point.

Don’t: Do:

Use appropriate padding 
around your content

Use v isual h ierarchy 
in your layouts

use the same v isual weight 
for everything

push everything to the edge
or f ill the ent ire space



Want to learn more?

Follow along!

Hi, I’m Cindy!
I’m a branding expert focused on 

wellness and lifestyle brands.

I create thoughtful visuals that 

connect with your clients. 

When I am not busy designing, you 

can usually find me with cuddling with 

my family, socializing with friends or 

traveling somewhere warm 

and tropical.   

Cindy

C O N N E C T  O N  I N S T A

F I N D  M E  O N  P I N T E R E S T

L E T ’ S  W O R K  T O G E T H E R

https://www.instagram.com/cindyalbanesecreative/
https://www.pinterest.com/cindyalbanese/cindy-albanese-creative-my-work/
https://cindyalbanesecreative.com/design-services/



